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WHAT ARE THE MOST EFFECTIVE WAYS OF
TACKLING ENVIRONMENTAL PROBLEMS
ACCORDING TO EUROPEANS?
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EUROPEANS WANT MORE TO BE DONE
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EUROPEANS EXPRESS
HIGH LEVELS OF

CONCERN ABOUT
ENVIRONMENTAL ISSUES
AND WORKING CONDITIONS IN

THE CLOTHING INDUSTRY

However, around half of respondents (49%) 5:
say that clothes should be available at the

lowest possible price, regardless of the environment
or the working conditions under which they were made
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